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The Influence of Online Impulse Buying on Consumer Satisfaction

Yang YU*

(Business School, Macau University of Science and Technology, Macau, China)

Abstract: The continuous popularization of e-commerce platforms means, impulse purchasing is becoming a more
common occurrence. From the perspective of satisfaction with impulse purchasing in the context of online shopping,
this article explores the impact of individual characteristics on online impulse purchasing, and whether online impulse
purchasing can affect consumer satisfaction through disconfirmation. Studies have shown that online impulse purchasing
has a significant negative impact on disapproval and consumer satisfaction, therefore, these conclusions can be used for

marketing practitioners of the e-commerce marketplace and researchers on consumers' impulsiveness as a guiding value.
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