&F’“v}iéi %ﬁs‘?aH En-2
Rz E=Z F 57-84
DOI: 10.58664/mustjournal.2023.03.003

UGCHE Bl P 528 Bty AT Bl fo 2t R BT 5—— A B 3R 3hfoid
ékﬁjé&}_\g—t\ A }iﬂ:‘ Ak *

A w gV EE BT B

(BREF PR TFF IR EHER)

HR:AWeb20pFT o % 2 x4 & (UGC) AARMEF T B HFOTFE M
FEFIR Ao v 2 M S o A UGCATE? » % 2 P fgid Fer H o 2

i ARF R MR EE% o B GBI BREfEOE L 0 &
B ded Rt 2 2B RN G TR EE O PR SRR B

RALE TR BBE S 0 % AR BT MR o Bt AR Y B SIT ok
eIl AA > HhdcP R 2 R B LR Y B L AEHE A
F R e NRECFEERATY SRR IHORET S 5 UGCAFH T 2o

Cffe PP r2022& 67 13p ;P H 12022210 28 -

57



B CEE BT REY

Research on the Antecedents and Consequences of Community
Attachment in UGC Community

Based on motivation theory and social network theory

Liang, Shi Yu'; Tian, Yuan?; Bu, Hui Mei’; Liao, Xia*; Lin, Ying Yin’

(3. Assistant Professor, School of Business, Macau University of Science and Technology)

Abstract: In the era of Web 2.0, user content generation (UGC) communities, such as Douyin,
Xiaohongshu, Weibo, etc., continue to emerge with the development of network interaction
technology. In the UGC community, users can share product experience and life experience by
communicating with other users. At the same time, they can also collect the information they
want to know. However, if some users do not actively participate in community content
contribution and other activities, which could hinder the co-creation of user and community
value, resulting in the gradual shrinking of the community resource pool and the gradual decline
in user stickiness. Therefore, this study is based on motivation theory and social network theory
to discuss how to improve users’ willingness to participate in the UGC community. With
centrality as the moderator variable and community belonging as the mediating variable, to
explore the influencing factors of community user participation willingness, and to provide

suggestions for the sustainable and good development of the UGC community.

Keywords: UGC community; centrality; community attachment; participation willingness
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