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The Impact of Perceived Effectiveness of Privacy Policy

on Consumer Trust

Yuan, Husheng; Qiu, Jiaming; Shiu, Jerry Yuwen

(School of Business, Macau University of Science and Technology)

Abstract: The study of the perceived effectiveness of privacy policy effectiveness on
customer trust aims to help those privacy policy providers improve the transparency of
mobile payment and customer privacy protection. Based on the cognitive appraisal theory,
we propose a research model of how the perceived effectiveness of privacy policy
effectiveness influences customer trust has been proposed. And Furthermore, quantitative
analysis has been employed to test the research hypotheses developed from this research
work. through quantitative analysis. The results showed that through the dual-path
mediation of privacy risk perception and privacy security perception, the perceived
effectiveness of privacy policy effectiveness positively affects privacy awareness, and
influences customer trust. This research provides a new research perspective in theoretical
research by using cognitive appraisal theory to explain how perceived privacy policy can
enhance customer trust; in practice, the findings suggest service providers enhance their
privacy policy disclosure to retrieve consistency between permission requirements and
protection measures for reducing privacy risk and improving privacy security, thereby

enhancing trust of consumers in mobile payment.

Keywords: Privacy policy; Privacy risk; Privacy security; Privacy awareness; Customer

trust
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