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“Traveling Through Ancient Poetry”: A Conceptual Paper
Exploring How Multi-Sensory Experience and Perceived
Experienscape Influence Tourists’ Poetic Spirit and Place

Attachment

Wang, Yingdan; Liu, Jing; Zhang, Yang'

(1. Professor and Assistant Dean, Faculty of Hospitality and Tourism Management,

Macau University of Science and Technology)

Abstract: The integration of culture and tourism has become a significant trend in tourism
development. Ancient poetry, as an important component of Chinese culture, enriches
tourism experiences with profound cultural connotations and provides destinations with
distinctive cultural resources. Against the backdrop of “Traveling Through Ancient Poetry,”
this study conceptually examines the relationships among multi-sensory experience,
perceived experienscape, poetic spirit, and place attachment. Based on embodied cognition
theory, it proposes three propositions to explain how tourists form place attachment and
evoke poetic spirit through multi-sensory experience and perceived experienscape.
Specifically, multi-sensory stimuli collectively shape tourists’ perceived experienscape,
thereby deepening their cognitive understanding of and emotional connection with the
destination. “Traveling Through Ancient Poetry” not only involves integrating poetry into
tourism but also aims to enable tourists to gain a deeper appreciation of poetic cultural
meanings during their travel experiences, thereby achieving a more profound meaning of
travel. In practice, destinations can develop immersive tourism experiences incorporating
ancient poetry to enrich tourists’ multi-sensory experiences and evoke their poetic spirit.

Keywords: Ancient poetry; Multi-sensory experience; Perceived Experienscape; Place
Attachment; Integration of culture and tourism
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